


TOURNAMENT
OVERVIEW

Venue: The Country Club at Woodmore

Date: June 1 —June 7, 2009

Purse: $675,000

Players: 156 TOUR players

*Television: Golf Channel — 4 day live coverage

*Television benefits: 4 days of live coverage, 5te  lecast replays, Golf Central,
“Inside the PGA TOUR” Show, “Quest for the Card” Show , tournament
updates, Sprint Pre-Post Game Show, promotional spo  ts and ad units.




PGA TOUR DRIVEN

The Nationwide Tour is the official proving ground of the PGA TOUR.
Founded, owned and operated by the PGA TOUR, the Nationwide Tour
identifies those players who are ready to compete and win on golf's greatest
stage. The Nationwide Tour's impact on the PGA TOUR is undeniable, two
out of every three PGA TOUR players have Nationwide Tour roots, and
Nationwide Tour alumni have amassed more than 200 PGA TOUR titles,
including eleven major championships. Some of our distinguished alumni
include Ernie Els, Jim Furyk, Stuart Appleby, David Toms, Zach Johnson
and Boo Weekley.

The Nationwide Tour features 30 tournaments played across the U.S. and
five countries abroad. Much like the PGA TOUR, it has a diverse
membership and a global television audience on the Golf Channel with
players from 19 countries competing for $19 million in prize money. In 2008,

for the first time, the Tour will play not one, but two, $1 million tournaments.

The Nationwide Tour, its tournaments, and its players are PGA TOUR

DRIVEN. -~
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MOVEMENT

THE 25: Highlights the season-long quest for a PGA TOUR card

At the heart of the Nationwide Tour are the 25 PGA TOUR cards that are at
stake. Each player begins the season-long quest to earn his PGA TOUR Card
via a top-25 finish on the Nationwide Tour money list. “THE 25" follows the top
players as they compete each week to move into the coveted top twenty-five
positions on the Nationwide Tour.

At the season-culminating Nationwide Tour Championship at TPC Craig
Ranch in Dallas, TX, 25 future PGA TOUR champions will be honored at the
annual PGA TOUR Card Ceremony and soon join a distinguished list of
Nationwide Tour Alumni on golf's biggest stage.
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DEMOGRAPHICS

2007 VIEWER PROFILE

Statistically, Golf Channel viewers are 32% more li  kely to “buy the best.”
For these consumers, quality matters the most, low prices do not.

Gender Percentage
Male 74%
Female 26%
Age Percentage
18-24 6%
25-34 11%
35-44 19%
45-54 23%
55-64 17%
65+ 24%
HH Income Index vs. U.S. Avg. — U.S. Avg. = 100
$25,000 or less 49
$25,000 - $49,999 74
$50,000 - $74,999 100
$75,000 - $99,999 121
$100,000 - $149,999 155
$150,000+ 204
Education Index vs. U.S. Avg. — U.S. Avg. = 100
High School Only 86
Some College 102
College Graduate 162
Graduate Degree 140

Respondent Job Title Index vs. U.S. Avg. — U.S. Avg. = 100

President 191

Vice-President 178
Top Management 193

GOLF Channel Viewer Demographics, MRI Doublebase 2007




DEMOGRAPHICS

The Nationwide Tour attracts the most concentrated demographic of dedicated
followers of professional golf. These spectators are engaged on-site and are
loyal to sponsors of their passion.

2007 SPECTATOR PROFILE

Gender Percentage
Male 68%
Female 32%
Age Percentage
18-24 7%
25-34 17%
35-44 23%
45-54 23%
55-64 16%
65+ 14%
HH Income Index vs. U.S. Avg. — U.S. Avg. = 100
$25,000 or less 21
$25,000 - $49,999 52
$50,000 - $74,999 93
$75,000 - $99,999 128
$100,000 - $149,999 188
$150,000+ 236
Education Index vs. U.S. Avg. — U.S. Avg. = 100
High School Only 51
Some College 115
College Graduate 170
Graduate Degree 191

SOURCE: MRI, DOUBLEBASE 2007




WHY PARTNER

The strength of your brand combined with the passion of our fans is a
powerful combination. Partner with the PGA TOUR and reach an audience
with purchasing power.

Not only will your business converge with a audience rich with decision
making clout but a targeted consumer base with disposable income.

Our tournament is located in the wealthiest minority community in the
country.

Strong Buying Power Index vs. U.S. Avg.
MRI Profile of Golf Viewers (US Avg = 100)

President 154
Vice-President 192
Top Management 161
Master’s Degree 147
Bachelor’'s Degree 139
Household Income 200K+ 163
Value of Home owned 500K+ 129

With our very successful first and second years completed, we are currently in
the planning stages for our 2009 event.




WHY PARTNER

The PGA TOUR has the strongest image in sports.

We make headlines winning Majors, setting records and giving back to
charity. Our players are role models for kids to emulate not only golf
skills but life enhancing values of honesty, integrity and
sportsmanship.

When you partner with the PGA TOUR, you are affiliating with the
strongest image in sports!




WHY PARTNER

While our players are making a significant impact on the PGA TOUR, our
tournaments are making a major impact in the communities we play in.

The heart of the Nationwide Tour is its ability to give back to the communities we
play in. With the phenomenal support of over 20,000 volunteers, our events are
fully integrated into the communities we play in which enables us to make a
tremendous impact on local charities. Our sponsors, aligning with the designated
local charities of choice, continue to make a significant impact in the communities
they are vested in.

In 2005, the PGA TOUR and its tournaments surpassed $1 billion in charitable
contributions. The second billion dollar mark is targeted to occur in the next five to
seven years.

Two Nationwide Tour events, the BMW Charity Pro Am and the Albertsons Boise
Open, made record $2 million plus contributions in 2007.

In 2007 & 2008 combined, this tournament has raised over $300,000 for local
chatrities.

In addition to the significant charity impact, a recent study in 2007 concluded the
total economic impact to the local market was $8.8 million.

Charitable Contributions
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HOST CHARITY
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Our host charity, Melwood, is a 501c3 organization headquartered in Upper
Marlboro, Maryland since 1963 and supports over 2,100 people with
disabilities each year throughout the greater Washington, D.C. metropolitan
area.

This tournament helps Melwood enable more than 1,000 people with
disabilities to earn more than $16 million in wages and benefits each year.

Melwood’s goal is to offer a good quality of life to more people with
disabilities, who have historically been underemployed and barred from
needed services, supports, and personal freedoms necessary to live full and
rewarding lives. The Nationwide Tour offers hope to many more of these
individuals, as well as their friends and families, that they too, will enjoy
inclusion and independence.

Melwood's vision: A world where people with disabilities are fully included.




