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Corporate Skybox Sponsor
$15,000

Enjoy a wonderful view of the ¥8yreen from a comfortable corporate skybox. Caatsor
signage will be displayed on the skyboxes for optimewing by everyone in attendance.

SPONSORSHIPBENEFITS INCLUDE:

One (1) 15 x 30 hospitality skybox on thé"ifieen (30 seats)

30 Skybox passes per day (Thurs—Sun)

Admission for 20 people to private Six Flags Amariairings Party

25 Weekly Clubhouse Passes

25 Weekly Grounds Passes

100 Daily Grounds Passes (good amg day Thurs-Sun)

10 VIP Parking Passes

Full-page ad in the Tournament Program

Electronic scoreboard rotation

Website listing with logo and link on the tournarmesbsite and PGATOUR.com




The Champions Club
$10,000

The Champions Club overlooks the™igole and is perfect for entertaining, relationship
building and business development in a beautiftiirgewhile viewing PGA Nationwide
Tour players. Thank your customers and reward pegforming employees with VIP
hospitality and social events.

HOSPITALITY:

Hospitality in the shared “Champions Club” locabedhe beautiful Woodmore
clubhouse with a large balcony where guests cam the action on the 18hole.
The “Champions Club” includes:

o Twenty (20) Champions Club tickets per day, Thuysd@unday

o Full service food and beverage provided Thursd&yrday

o0 Indoor restroom facilities
Twenty (20) VIP parking passes, valid for the entireek
Sixteen (16) Weekly VIP Clubhouse passes (foodkewerage not included)
Twenty-Four (24) Entries into the Private Pairifgsty at Six Flags America
Three Hundred (300) good any one tournament dayngi® passes Thursday —
Sunday

PRIVATE PAIRINGS PARTY at SIX FLAGS AMERICA
May 20, 2008

It is a night to remember for everyone as Six &lAgnerica showcases its best rides,
shows, and attractions while all special guestggtamwith friends and family, enjoy the
best regional entertainment and indulge in compiitauwsy beverages and delicious park
fare!



The Champions Club - Silver
$20,000

The Champions Club overlooks the™igole and is perfect for entertaining, relationdhigiding and
business development in a beautiful setting whideving PGA Nationwide Tour players. Thank your
customers and reward high performing employees mdiiing spots in the Official Wednesday Pro-Am.
Offering VIP hospitality and social events, Pro-Articipation and branding opportunities, The
Champions Club has it all.

HOSPITALITY:

Hospitality in the shared “Champions Club” locatedhe beautiful Woodmore clubhouse with a
large balcony where guests can view the actioheri8 hole. The “Champions Club” includes:
o Twenty-five (25) Champions Club tickets per dayuiidday - Sunday
o Full service food and beverage provided ThursdSyrday
o Indoor restroom facilities
Four (4) entries in the 2008 Media Day golf outing
Twenty-five (25) VIP parking passes, valid for #rgire week
Sixteen (16) Weekly VIP Clubhouse passes (foodtswerage not included)
Three Hundred (300) good any one tournament dayngi® passes Thursday — Sunday

PRO-AM:
One (1) team, four (4) playing positions in the E®R Official Pro-Am on Wednesday, May 21,

2008.

Schedule

Tuesday, May 20, 2008 Private Six Flags Ameridaiitgs Party
Wednesday, May 21, 2008 Tee times 7:15-9:15an2dr512:15pm
Wednesday, May 21, 2008 Awards Reception in thibl@use

Each EMCOR Official Pro-Am team includes:

4 Playing Position in the EMCOR Official Pro-Am

4 Luxury gift package

16 Entries into the Private Pairings Party at Sags America
8 Entries to the Pro-Am Awards Reception
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PRIVATE PAIRINGS PARTY at SIX FLAGS AMERICA
May 20, 2008
Each participant and their three guests are intitespend the evening prior to the Pro-Am tournana¢n
Six Flags America as the park plays host to theapei pairings party. It is a night to remember for
everyone as Six Flags America showcases its Idsst, rshows, and attractions while all special tpues
mingles with friends and family, enjoy the bestioegl entertainment and indulge in complimentary
beverages and delicious park fare!

BRANDING:

Opportunity to use the Melwood Prince George’s @p@pen logo for marketing and advertising
Advertising in tournament produced print media pdilons
o One full-page four color advertisement in the taument program guide
Logo usage
o Pairings Guide
o Tournament program
o0 Logo on tournament electronic scoreboard rotation
0 Logo included in our ad in Corridor Inc. magazine
Website listing with log and link on the tournamergbsite and PGATOUR.com



The Champions Club - Gold
$30,000

The Champions Club overlooks the™igole and is perfect for entertaining, relationdhigiding and
business development in a beautiful setting whideving PGA Nationwide Tour players. Thank your
customers and reward high performing employees mdiiing spots in the Official Wednesday Pro-Am.
Offering VIP hospitality and social events, Pro-Articipation and branding opportunities, The
Champions Club has it all.

HOSPITALITY:

Hospitality in the shared “Champions Club” locatedhe beautiful Woodmore clubhouse with a
large balcony where guests can view the actioheri8 hole. The “Champions Club” includes:
o Twenty-five (25) Champions Club tickets per dayuiidday - Sunday
o Full service food and beverage provided ThursdSyrday
o Indoor restroom facilities
Four (4) entries in the 2008 Media Day golf outing
Twenty-five (25) VIP parking passes, valid for #rgire week
Thirty-two (32) Weekly VIP Clubhouse passes (food éeverage not included)
Three Hundred (300) good any one tournament dayngi® passes Thursday — Sunday

PRO-AM:
Two (2) teams, eight (8) playing positions in tHdEOR Official Pro-Am on Wednesday, May

21, 2008.

Schedule

Tuesday, May 20, 2008 Private Six Flags Ameridaiitgs Party
Wednesday, May 21, 2008 Tee times 7:15-9:15an2dr512:15pm
Wednesday, May 21, 2008 Awards Reception in thibl@use

Each EMCOR Official Pro-Am team includes:

0 4 Playing Position in the EMCOR Official Pro-Am
0 4 Luxury gift package
0 16 Entries into the Private Pairings Party at 3ags America
0 8 Entries to the Pro-Am Awards Reception

PRIVATE PAIRINGS PARTY at SIX FLAGS AMERICA

May 20, 2008

Each participant and their three guests are intitespend the evening prior to the Pro-Am tournana¢n
Six Flags America as the park plays host to theapei pairings party. It is a night to remember for
everyone as Six Flags America showcases its Idsst, rshows, and attractions while all special tpues
mingles with friends and family, enjoy the bestioegl entertainment and indulge in complimentary
beverages and delicious park fare!

BRANDING:

Opportunity to use the Melwood Prince George’s @p@pen logo for marketing and advertising
Advertising in tournament produced print media prdilons
o One full-page four color advertisement in the taument program guide
Logo usage
o Pairings Guide
0 Tournament program
o0 Logo on tournament electronic scoreboard rotation
0 Logo included in our ad in Corridor Inc. magazine
Website listing with log and link on the tournamerbsite and PGATOUR.com



